
CREATE AN OFFER

Persona Questionnaire

PROMOTE THE OFFER LEAD MAGNET TEST

Your Lead Magnet offer should include: 

A headline 
5-6 words that get the attention of the visitor 

Benefits 
These should be explained from a clients perspective. 

Example: More security, less time, fast wealth 

A Call-to-action 
The call-to-action is a button to do something. Make sure your 

button breaks the color palette with a contrasting color  

Opt-in form 
Keep it simple. Email address is fine. 

Social proof 
This helps build trust. It could demonstrate that you have been 

featured in well-known publications or have qualifications like 

CFP. 

Interruption 
Use a pop up from tools like Optin Monster of Sumome to 

avoid banner blindness and get visitors attention. 

You need to understand your ideal clients top issues based 
on research, not guess work. !
• Demographic profile (Age/Location) 
• Top Issues 
• Day in the Life 
• Think/See/Feel/Do !
Need more help? !
Download our Persona worksheet 

Does your Lead Magnet: 

Offer high perceived value 
Have you made the lead magnet the best it can be from 

insightful content to good design? 

Deliver high actual value 
Does the lead magnet deliver on expectations? 

Provide a specific answer 
Lead magnets should be a specific solutions to a specific 

market. 

Make one promise 
Don’t make a number of smaller promises-make one big one. 

Focus on an end result focus 
What do your ideal client’s really want? 

Provide instant gratification 
Deliver the fast (ideally 5 minute consumption)to change the 

visitors mindset and create a desire to engage with your firm. 

Deliver value 
Is this really the best possible lead magnet or should you 

develop/test alternatives.
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Develop a solution to help solve the top issue. A lead 
magnet does not have to take a lot of investment. !
Examples of lead magnets that you can create with relatively low 
effort: !
• Free third party online calculator, assessment or test 
• Checklist 
• Podcast 
• Video !
Recommendation: Try a checklist to get you started.
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TOP PERFORMING LEAD MAGNET CHECKLIST

https://blog.blueleaf.com/wp-content/uploads/2016/02/persona_questions_templates_Blueleaf.pdf


Start Your Free Trial

Win More Clients, Grow Current Clients, 
Drive More Referrals

We already work with everyone you do 
Just some of the fantastic custodians we work with 

!

Financial Relationship Management Software 
We leverage client financial information to help financial 

advisors build profitable relationships.

Growth Tools For Financial Advisors 
Do more for your clients, with our simple integrated components 
and workflows to help you grow financial advisory relationships.

Account Aggregation !
See it, service it, grow. 

With access to over 
21,000+ institutions you’ll 

see it all.

Performance Dashboards !
Reports that build 

relationships. Traditional 
reporting doesn’t do it. But 

our dashboards do.

Client Support !
You’re NOT the Geek Squad. 

Why should you support 
client tech? You shouldn’t so 

we do.

Prospecting Tools (new) !
Close like a boss. Build 

trust and win clients faster 
by easing prospects 
through your funnel.

Asset Discovery (new) !
Find ALL the assets. Our 

unique onboarding process 
will uncover assets no 
matter where they are.

Goal Tracking (new) !
Encourage clients. 

Automatically track clients’ 
savings toward goals and 

help them along.

Client Communication !
Show clients your 
value. Automated 

communications that 
build client confidence.

Tracking & Alerting !
Know before they do. Track 

assets anywhere 
automatically so you know 

BEFORE your clients.

Client Portal !
Open 24 hour/day. World 
class advice now includes 

world class access and 
transparency.

Learn More

https://get.blueleaf.com/free-trial/
https://www.blueleaf.com/advisor/features/

